
WELCOME TO SVALBARD
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Hi and welcome to our webinar about Svalbard. My name is Isabelle, I am the head of marketing and communications for Visit Svalbard. I know some of you may know Svalbard very well, and perhaps some of you do not at all, so I have tried to create a presentation that will cover a bit of everything, for everyone. If you have any questions, please do not hesitate to ask, but I believe will also have time for questions at the end of the presentation, and my contact details will also be given to everyone, so you can reach out to me at any time after this hour is over. 

First, i want to show you a short film, its not the newest one we have, but it gives you an idea of what life in Svalbard is like, and what your guests will experience while they are here. 



ABOUT SVALBARD
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Let’s start with a few interesting facts about Svalbard.
The name Svalbard (or Svalbardi in Old Norse) means “the land with the cold shores,” which describes the climate here perfectly.

Svalbard is an archipelago located between mainland Norway and the North Pole, positioned between 74 and 81 degrees north. It’s made up of numerous islands, islets, and skerries—small rocky islands.�
Many people don’t realize how large Svalbard is! Here, I’ve placed an outline of Svalbard over a map of mainland Norway to give you a sense of its scale. 
The largest island is Spitsbergen, and its main settlement is Longyearbyen, located on the island’s west coast.

Svalbard’s land area is mostly ice-covered, and almost 60% of its surface being glaciers—over 2,100 of them, in fact! Only 6–7% of Svalbard has any vegetation, making it a true Arctic wilderness.�
Due to its low humidity and precipitation, Svalbard is considered an arctic desert.�
Svalbard belongs to the Kingdom of Norway, but it is an entirely visa-free zone under the terms of the Svalbard Treaty.

What makes Svalbard so special? For many like myself, it’s a strong sense of community and the natural beauty . Longyearbyen, the main town, feels like home to people like me, despite the  harsh Arctic conditions. According to Statistics Norway, the average resident stays in Longyearbyen for about seven years, which is quite long for such a remote place, considering no one is born here. 





HOW TO GET HERE – BY AIR

 Norwegian Airlines and SAS fly from mainland Norway to 
Svalbard

 From Tromsø (Direct) – 1 ½ hour
1-4 flights per day

 From Oslo (Direct and stop over in Tromsø) – 3 hour or 4 ½
1-4 flights per day +/-

 Select direct charter flights

 Passport or ID-card
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So how to get here….

Norwegian Airlines and SAS both operate flights to Svalbard.

Direct flights from Oslo to Longyearbyen take about 3 hours.

Direct Flights from Tromsø take approximately 1.5 hours.


Norwegian offers weekly flights year-round to Longyearbyen, directly from Oslo and via Tromsø.
During peak season (March to August), Norwegian increases its flights to accommodate more travellers.

SAS provides several flights a week year-round, with options for both direct flights and connections via Tromsø.
In peak season, flights increase to several per day, with some flying directly from Oslo.

We also have select charter flights coming here during certain parts of the year, often chartered by tour operators. 

Important Note: 
Svalbard is outside the Schengen area.
Identity control is required for all travellers to and from Svalbard, including Norwegian citizens.
All travellers must carry either a passport or a national ID card. This is often something people are not aware of, not long ago I was taking a flight from Oslo and one of the Norwegian passengers were denied boarding due to lack of id card. 



GETTING AROUND IN LONGYEARBYEN

 Bus from airport to city centre
 Coordinates with arrival and departure

times
 Stops at all hotels
 3km drive
 Taxi
 Car rental
 Bicycle rental (summer)
 Walking
 «Safety Zone»
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When you get to Longyearbyen Airport, the transportation is convenient and well-coordinated.
Buses wait outside the main entrance, timed to match all flight arrivals and departures.
These buses provide direct transportation to the city center, picking up and dropping off guests at their respective hotels.


The drive to the city center is short—only 3 km

Longyearbyen’s compact and small size becomes clear on arrival; exploring the town on foot is a pleasant experience.


For those preferring not to walk, two taxi companies operate locally, offering transportation:
Around the town, to the airport, into the valley, and other places around. 

During the Polar Summer, bicycles are available to borrow from the Tourist Information Centre—perfect for exploring!

For more independent travel, car rentals companies are located at the airport.

Important safety reminder: Due to the potential presence of polar bears, anyone venturing outside Longyearbyen should be accompanied by a local guide.




STRICTLY REGULATED DESTINATION

 7 national parks
 21 nature reserves, including 15 bird 

sanctuaries
 1 geotope protection area

 The Svalbard Environmental 
Protection Act: makes sure the 
environment remains nearly untouched 
when it comes to wilderness, landscape, 
flora, fauna, and cultural heritage

Foredragsholdernotater
Presentasjonsnotater
As many of our other arctic neighbours, Svalbard as a destination is strictly regulated, especially when it comes to commercial activities including tourism. 

We are the most strictly regulated destination in Norway for preserving natural values and cultural heritage. Which helps us protect the resources people actually come here to experience in the first place.

We have 7 national parks here, 21 natural reserves including 15 bird sanctuaries and 1 geotope protection area. 

Our Svalbard Environmental Protection Act makes sure the environment remains “nearly” untouched when it comes to wilderness, landscape, flora, fauna, and cultural heritage. 




WILDLIFE

 Polar Bears
 Birds 
 19 species of marine mammals
 Terrestrial mammals
 Restrictions and distance
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Probably what we are most famous for, and a huge draw for people wanting to visit and live in Svalbard is the possibility to experience wildlife. 

A total of 19 species of marine mammals are found in Svalbard waters. This includes polar bears, walruses, five species of seals and 12 species of whales. Of these, polar bears, walruses, narwhals, and white and bowhead whales stay in the area year-round. The other species visit the area sporadically when food availability is favorable around Svalbard – in summer. 

There are only a few species of terrestrial mammals in Svalbard:  Svalbard reindeer and Arctic fox

Probably the most popular animal and a big draw for coming here for many, is the polar bear, one of the world’s largest carnivores. The polar bear population in the Svalbard archipelago and Barents Sea is around 3,000., and around 400 on the whole archipelago

Polar bear sightings are most common on the surrounding islands east of Spitsbergen, but people who visit should be aware that you can encounter a polar bear anywhere in Svalbard. 

I want to point out that there are no polar bear safaris or anything of that kind here in Svalbard. The polar bear is protected and there are significant restrictions on how far you have to be from the polar bears at all times, if and when you are lucky enough to see one. 

If you see one, we often refer to the, them as pixel bears, for a reason. The two times I have seen one was from a boat, through binoculars. Still an amazing thing to experience, and we all understand why people are so excited when they come here hoping to experience that. But it is important to make sure that when you sell Svalbard to your clients, you do not promise them anything else, give them a realistic expectation as to what they might experience while they are here. 
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Svalbard can be visited year-round, and we like to say we have three seasons- polar summer, northern lights winter and sunny winter. This is also very important for you as tour operators to be aware of, as the various seasons can change the experience of your clients greatly.
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Along with the seasonal changes, we also experience a huge change in the light conditions up here, which is one of the things that make the destination so unique. 
This sun diagram is a great way to show our changing seasons and light, passing from northern lights winter through twilight, into the polar night, before the sun comes back and starts the sunny winter, through a pastel winter and into the period of constant midnight sun, polar summer is long and bright, before the golden autumn colours start to come out and the sun again begins to dip below the horizon, giving way to twilight and again into the northern lights winter. 







POLAR SUMMER

 17th of May to 30th of September
 4 months of midnight sun
 Temperature: ranging from 0 to 11 degrees Celcius
 Perfect for experiencing arctic wildlife
 Popular activities: boat trips, kayaking, hiking, 

fishing
 High season
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We start our journey through the three main seasons with the bright and mild polar summer, which stretches from mid-May to late September. 
During polar summer, there is no distinction between day and night; the light remains constant around the clock and the Midnight Sun shines continuously for four months

Temperature during this time ranges from 0-11 degrees Celsius on average. You will experience days with up to 16 and 17 degrees as well, but this is not the average. 

If your clients are interested in experiencing wildlife, summer is a great time to do so because of the greater diversity. In addition to year-round residents like polar bears, Arctic foxes, and reindeer, the summer brings a wide array of migratory species.�
Those who visit Svalbard in the summertime usually experience it by foot, by boat or a combination of both. But there are also a wide variety of other activities available as well. 

Polar summer is one of our high seasons



NORTHERN LIGHTS WINTER

 From the 1st of October to 28th of February
 Polar night
 Average temperature: 0 to –11 degrees Celcius
 Shorter activities: northern lights hunting, 

hiking, snowmobiling, dog sledding (subject to 
snowy conditions)

 Closer to the city centre
 Festivals and events
 Christmas and New Years
 Low season
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The northern lights winter, which we are in right now,  starts at the beginning of October and lasts to the end of February. 
What makes this season unique is the fact that we can experience a phenomenon called the polar night, from November until January. 
During the rest of the dark season you will see changes between day and night, but during the polar night there is complete darkness all day round. Svalbard is the only inhabited place to have polar night in the world.
Average temperatures during this time range from 0 to – 11 degrees Celsius on average. 
During the Northern Lights winter, the main outdoor activities being offered are Northern Lights hunting, dog sledding, snowmobiling, snowcat tours, ice cave visits, ATV safaris and hiking trips. 
Most of the trips we have during this period are closer to the city centre, and shorter in duration. This also allows people more time to try more activities while they are here. 
We also have a wide variety of cultural events and offerings during this period. 
As this period is our low season, it is also a popular time for travellers wanting a more calming and relaxing experience as well. And a great time for those who want a different kind of city break. 





SUNNY WINTER

 1st of March – 16th of May
 Pastel winter
 Average temperature: 0 to -14 degrees 

Celsius
 Longer trips
 Top activities: snowmobiling, dog sledding, 

hiking and visiting ice caves
 High season

Foredragsholdernotater
Presentasjonsnotater
On the mainland we usually call the short period from March to mid-May - spring, but for us this term is virtually meaningless as its still full winter here. 
Even though we have daylight during this period, the contrasts are enormous – from virtual twilight during the daytime in early March to the never-ending light from the Midnight Sun from the 20th of April.
From early March, it’s light during the day, but still dark in the evening and at night. This transition up to mid-April as referred to as the “pastel winter”. The pastel-coloured sky combined with the snow-covered landscape is one of the many reasons why this is one of our high seasons and a very popular one with travellers. 
It’s often cold as we enter the Sunny Winter,  but As the sun rises higher in the sky, the temperature also rises, and it gradually becomes more pleasant to be outside. Average temperatures for this period rangfes from 0 to -14 degrees on average. Keep in mind during this period we also experience temperatures down to -30. 
This is a perfect period for those more active and outdoorsy clients, as trips are often longer and can be more challenging. With that being said, there are also plenty of trips available for those who are not. 
This period is very popular for skiing in general, snowmobiling and dog sledding, to name a few. 
This is also our high season. 




ACTIVITIES

• Around 40 activities on our website on
average per day, year-round

• Type of activities vary by season

• Various grades of difficulty

• Ranging from short trips to several-day
expeditions
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We have around 40 activities on our website on average per day, year-round from our member companies. 

Type of activities vary by season

Various grades of difficulty, so there is someone for everyone, regardless of past experience. 

Trips ranging from short, one day trips with anything from 2 hours to 11, to several-day expeditions. �



ACTIVITIES
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Main activities include: boat trips, hiking, atv safari, snowmobiling, dog sledding, kayaking, sightseeing and lectures, biking, brewery visit, snowcat, ice cave visits, glacier walk, fishing, skiing, nothern lights adventures, photo safari, expeditions and mine visits ++




ACTIVITY PROVIDERS
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Visit Svalbard represent more than 70 member companies here in Svalbard. Those members all have the label “Member of Visit Svalbard” . This is a sign of quality that shows customers that they are part of the serious, organised tourism industry in Longyearbyen. In a world of increasingly quality-conscious guests, this label contributes to making it easier for you and for the guests to make good choices. It also represents a specific responsibility on the part of the supplier. 

Here you can see an overview of activity providers on our website at the moment. 



SVALBARD GUIDE CERTIFICATION SINCE 1998
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An important part of tourism in Svalbard, is guided activities. Since 1998 we have organised,  twice a year for member companies a basic guide training course! We collaborate with the Governor here in Svalbard, UNIS/ASC, ANG, the Red Cross, and the largest guiding companies to offer this course. This helps us ensure the overall quality of the tours. 

We also have something called LONGYEARBYHOST that we have hosted every year for almost a decade. This course that focuses on the host role in its entirety. This has helped to lift the general knowledge and skill set for everyone working in tourism at the destination, including those who work in restaurants, hotels and shops, not just guides working out in nature. 

In the works: requirement for certified guides for all operators in Svalbard, which will be enforced in the years to come. 



ACCOMMODATION

 Overall capacity
 636 rooms / 1345 beds

 In Longyearbyen
 488 rooms / 1029 beds

 Hotels, guest houses, lodges, apartments
and camping 

 Some are seasonal: Isfjord radio, 
Nordienskiold ++

Foredragsholdernotater
Presentasjonsnotater
So where will your guests stay while they are in Svalbard?

In  Longyearbyen you’ll find a total of six hotels 
There are also three guesthouses 
And in the centre of Longyearbyen you’ll also find short-term rental apartments �
Outside of Longyearbyen you will find cabins and lodges owned and operated by our activity providers. Usually part of a longer expedition, often also seasonal due to the difficulties of reaching it either by boat or snowmobile. 



FOOD & BEVERAGE

 16 + restaurants
 Fine dining
 10 + cafes & bars
 Brewery
 Culiunary experiences
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Svalbard as a destination has previously been mainly reserved for people looking for outdoor activities, But the modern Svalbard has a lot to offer when it comes to culture, but also some great culinary experiences as well. 


In Longyearbyen You can choose between a wide range of restaurants and you may be surprised to learn that two of Norway’s leading restaurants – are located here as well.  You will also find local produce on the menus at most restaurants. 

We have plenty of cafes and bars and even the northern most brewery in the world. 

We also have culinary experiences like you see in this picture. In cabins outside of the city centre. These experiences often combine storytelling and atmosphere with the food. 



CULTURE

 Museums
 Galleri & Cinema
 Mine 3
 Signs of Svalbard
 Festivals and events
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We have two museums in Svalbard for guests to visit. One focusing on the history of Svalbard, and one that focused on polar expeditions.
We also have a galleri and cinema where you can go see locally produced art and artefacts, alongside video showings of life in Svalbard. 
Mine 3 visits allow visitors to journey through Svalbard’s mining history and experience the everyday life of a coal miner in the closed-down Mine 3.
Around Longyearbyen city centre you will find a “guided” walking path called signs of Svalbard. These signs are part of a great educational walk to give insight into the history and life in Svalbard. 
The cultural calendar is packed with annual festivals, exhibitions and events, meaning guests will always find something to do
From the popular dark season blues festival in October to the jazz festival in February, other sports event include ski races, the spitsbergen marathon and many more. 





SHOPPING

 Locally produced products
 Duty free zone
 Open year round
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 ...the same goes for the wide selection of shops with locally produced products.
Svalbard is a duty-free zone so lower tax-free prices apply for everything you buy here. 
The shops in Svalbard are open year-round.



TOURISM INDUSTRY IN SVALBARD



VISIT SVALBARD

 The official tourism board of Svalbard
 70+ local companies
 Main contact point for tour operators
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So lets talk a bit about us and about tourism in general here in Svalbard. 

Visit Svalbard is the official tourism board for the whole archipegalo of Svalbard
We represent more than 70 local companies within the tourism industry: activity providers, shops and services
We are often a main contact point for tour operators coming to Svalbard looking to get in touch with local tourism businesses here




Masterplan Destination Svalbard towards 2030
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This is our stategy for the destination – sustaibability is well incorporated in our plans:

Our focus…

We will have…

Focus areas – sustainability integrated to all of them



TOURISM TO SVALBARD 2019 – 2024

Conventional cruises: 2019: 41 800
2023: 47 000
2024: 40 000 exp.

Expedition cruises: 2019: 16 100
2023: 24 500
2024: 25 000 exp.

Landbased in Longyearbyen: 2019: 77 000
2023: 63 000
2024: 70 000 exp.



Top 5 nationalities visiting Longyearbyen (ex cruise)



SUSTAINABLE TRAVEL – A PARADOX

 Longyearbyen runs on diesel
 Imported goods
 Aeroplane and cruise traffic

 Sustainable destination

 Improve the condition within existing frameworks:
 Extended length of stay
 Year-round tourism
 Raise awareness
 Nudging and making climate-friendly choices

accessible
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Considering the remoteness of Svalbard, you can only get here via boat or by flying. And considering the largest part of emissions connected to tourism is through transportation, means sustainable travel to our destination is a bit of a paradox. 

That being said, we are Branded as a sustainable destination – that does not mean we are sustainable -  but the Sustainanble destination- brand is a great tool so use for implementing sustainability in our operations -  pinpoint concrete measurement for a more sustainable future. Measures we are taking to try to be more sustainable as a destination include: 

Working actively towards extended lenght of stay, in our marketing efforts, across the whole destination and with sales as well. 
Year around - Low impact activities, full time jobs– sosial and ecomomical sustainability
We try to make sure guides and those working with toiurism are raising awareness, as well as trying to implement climate –frieldny choices where possible. Zero use of plastic on tours, electric snowmobiles, solar pannels on office buildings etc. 




RESPONSIBLE MARKETING



WELL PREPARED GUESTS

www.visitsvalbard.com

 Joint booking portal
 Difficulty level indicator
 Clothing
 Seasonal information
 Longyearbyen Community Guidelines
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A big part of my job is to protect and take care of how the destination is portrayed and viewed from the outside. We are lucky enough to represent such a large part of the organised tourism here, and it has given us an opportunity to make sure we have well informed guests, and that what we market out is actually what people will edxperience. 

Our website, visitsvalbard.com is a joint booking portal, as well as a place for information. We have around 1 million unique visitors to our website each year, and xx amount of trips sold through our website each year. 





RESPONSIBLE MARKETING

Case: Polar bear

 Distance
 Attention
 Situation

Case: Northern lights

 Photo editing
 Realistic
 Knowledge
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- not main reason to go – realistic, safe for both human and polar bear. 
We have a duty to inform about the dangers of encountering a polar bear, at any place at any time, and how to behave accordingly. 

Distance: give a correct impression of a typical way to view the polar bear in terms of distance. If there is a close up photo, you should explicitly say how it has been taken and with what equipment to ensure no confusion or to give a wrong impression. 
Attention: making sure we never disturb the polar bear, never to use photos where the bear actually “sees” or “senses” humans are around. Are disturbed in any way. 
Situation: never use photos in an unnatural setting 
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Safe distance for the polar bear and for people. This is the best way for both bear and human to experience the encounter. Safe distance, uninterrupted. 



FOR TOUR OPERATORS

 Tour operator portal on website
 Newsletters
 Workshops

 Last questions?
 Contact me at: isabelle@visitsvalbard.com
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So last but not least. 
We have a dedicated portal for tour operators on our website. Here you can easily login and find all the information you need in order to make sure your guests are well prepared, and to sell them the right trip for them at the right time. 
We send out dedicated newsletters to B2B every 2 months. Make sure you get it, if not, please let me know. 
We also attend a few select events, this year, like the previous one we will attend NTW in Bodø. 
Fam trips – we do not have many, but this is something we will work more with in the years to come. 


So, lets open up for questions, and i will try and answer to the best of my abilities. I also want to add, that you can reach me with this email and i will answer any query that you may have. 





sara@visitsvalbard.com | www.visitsvalbard.com
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